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* Introduction to Global-e

* The D2C Global E-commerce Opportunity

= Achieving International Growth: The Challenges

= Maximising Global Growth: Global-e's Global E-
commerce Platform

= Navigating the Evolving Tarift Landscape
= Q&A
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GLOBAL RETAIL E-COMMERCE GROWTH

Retail Ecommerce Sales Worldwide, 2021-2027

trillions, % change, and % of total retail sales

$7.956

$6.862 $7.405
20.1% 22.6%

19,45 21.8%

18.8% 18.7%

£6.334
168%  ¢5292 [EXER

$4.979

10.0%:
8.8% B.3%, ? q o
pal 1.8
6.3%

2021 2022 2023 2024 2025 2026 2027

B Retail ecommerce sales [l % change [ % of total retail sales

Note: includes products or services ordered using the infernet, regardiess of the method of
payment or fulfiiment; excludes travel and event tickets, payments such as bill pay. faxes, or
money transfers, resfaurant sales, food services and drinking place sales, gambling and
other vice goods sales

Source: Insider intelligence | eMarketer Forecast, Jan 2024

284586 Insider Intelligence | eMarketer

Global e-commerce is massive and growing;
Steadily gaining traction out of total retail sales

E-COMMERCE'S GROWTH RATE EXCEEDS
THE TOTAL RETAIL RATE

Retail Sales Growth and Retail Ecommerce Sales
Growth Worldwide, 2016-2027

% change in physical retail vs. retail ecommerce sales
worldwide, 2016-2027

27 gy, 28.3%
26.2%
21.0% !
20.2% 171%
11.9%
Q7%
6.8% B8.4% -aq
3.6% 18% 7.5% 72%
6.0%
4.2% 4.6% 4. 2%
3.0% 2020 34% 31% 3.0% 3.0%

| | 1 I I | | | 1 1
2016 2017 2018 2019 2021 2022 2023 2024 2025 2026 2027

“7.9%
B Physical retail sales growth [ Retail ecommerce sales growth
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Shift of merchants and shoppers towards D2C

o . e o Consumers Worldwide Who Regularly Buy Directly
Global D2C holds S|gn|f|ca.nt benefits From a Brand, 2019 & 2022
to merchants over alternative channels % of respondents

64%

& Higher margins (retail pricing based) 49%
(v Direct relationship with shoppers
& Full control over global pricing and discounts

() Full assortment

(V) Coherent brand identity controlled worldwide 2019 2022

Note: ages 10-58
Source: Salesforce, "Fifth Edition State of the Connected Cusfomer,” May 13, 2022

275543 eMarketer | Insiderintalligence.com
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Global cross-border B2C e-commerce market is growing rapidly

The QIObaI BZC cro.ss-border e- Cross-border business-to-consumer (B2C) e-commerce market value worldwide in
commerce market is expected to 2021 and 2030 (in billion U.S. dollars)

reach a value of 7.9 trillion U.S. 1,000
dollars by 2030

6,000

LS. dollars

Market value in billien

Global&

Source: Statista, January 2023




Strong willingness of consumers to buy cross-border

High rates of cross-border
shoppers around the globe,

) Cross-Border Retail Ecommerce Buyer Penetration, by Country, 2024
present a massive growth

° ® o '] ]
opportunity worldwide % of digital buyers
i 3 B
. N EU-5 0% 60%
North America — o
Canada 56.0% Italy
us T [Russia 42.6%
) UK

Germany

/ \ I

e

Asia-Pacific

Singapore 57.3%
Australia 53.2%

Malaysia - 31.0%

%
L "4
N

) South Korea = = /-
o ~ . : ll
Latin America N . Vietnam  F-lcio
Brazil 53.9% | ~apan .
Mexico 49.4% Thailand
Argentina Philippines
L ) Indonesia

Global&

Source: eMarketer, Oct. 2023



https://content-na2.emarketer.com/global-ecommerce-forecast-2022

Achieving
International Growth:

The Challenges




Main friction points that prevent shoppers across the world
from buying cross-border

42%
(o)
28% 60, e

Shipping is too expensive Lengthy or costly delivery | don't trust the website's Return policy is not clear  No final cost (including Not able to view prices or It does not offer my The checkout process is
time authenticity taxes and duties) listed at pay in my currency preferred payment option hard to follow
checkout

% of respondents who would not place an order because of one or more of these factors

Global&

Source: Global-e, The Cross-border Ecommerce Consumer Survey Report




Global D2C is Made Up of Multiple Different Local Markets
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Currency

Language




We simplify Global e-commerce for merchants

-

Single integration for better

WHe®®
ceoe - Global e-commerce
é
® B
| Global-e’s leading eCommerce enablement solution
g SHE E
e e e e e .
- Global
© ) platform
@ [ | [ [ J T
. \ (&)
- ot
o ° o o o @
@O ®® ©
O Payment Providers
Currency and hedging
Fulfillment and Returns
s Fraud Management
L @
. v | Demand generation
%:5 -’ ‘? Trade compliance
Xor Duty and tax management
> - Best Practices and Know-how

Global&




Maximising Global
Growth: Global-e's

Global E-commerce

Platform
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Simplifying global e-commerce: the Global-e platform

Enabling merchants to transact with shoppers in over 200 destinations

worldwide in a smart and localised manner
@ GLOBAL B GLOBAL
ENABLEMENT DEMAND

1 2 3 4 S

GLOBAL
INTELLIGENCE

‘Out-of-the-box’ Operational Unique data Tailored Unique solution Expert agency
localisation efficiency and models and local optimisation to to drive traffic and services for tailored
capabilities to cost savings market know-how increase sales brand awareness market expansion
increase and profitability worldwide

conversion rates

f/ ;] Drive Growth Eliminate Risk QC% Reduce Costs & Overhead

Global&




Platform Overview

Global Enablement

Localised Shopper Experience Operational Simplicity and Cost Management
‘Out-of-the-box’ localisation in Simplified, efficient global operations for o
>200 destinations worldwide: streamlined risk-free merchant experience:

Local messaging Local pricing ; . r:}\ ;
@' X | sermarket ﬁ capabiliies Multi-carrierand payments 000 Global regulations
¥

>30 languages A OB currencias (PSP) management oo and tax compliance

Dedicated on-going
merchantsupport

———  Local and alternative 4 Local import duty
_ payment methods Q and tax calculated Advanced glnba:jfraud |
>150 payment methods 5 and guaranteed managementand prevention

Per market
best practices

o),
Multiple shipping ¢ Transparentand >~ Self-service management Duty drawback
ﬁ options - ) easy returns ﬁ tools and reporting éﬂ? capabilities in

at attractive rates Pre-paid local returns dashboards key markets

Global&




Platform Overview

@® Global Intelligence

Better results
and conversion

—————
+40% 4

Rusit 5 (GIODAIC

| B

h
N
Y(

More customers
and transactions

.—
>25M >2B

Transactions Sessions

>200 >1,400

Markets Clients

b
b4

More data and insights

strlc);t‘;y o Returns Pricing
. g pricing coefficients
Y Shipping Conversion rate
threshold
flatrates benchmarks

S

Per market optimization

= Market proposition
= Unit economics
= Profit pools

" Countr Final Margin
Y z.f’ ! Co B& unit before
United e subsidv coefficient
i
== ek 321% ism :4 $106 34.1%
m
B*0 canaca 266% $31 P  -$59 -18.8%
4 F
Australia 88% $27 H  -$46 -16.9%
4 F
ireland
l I (Republic 3.9% 324 : $93 38.3%
of)
Zwitzerlon 3.1% $429 H  -$82 -19.2%
F

Country
coefficient

3L1%

15.8%

13.9%

35.3%

16.2%

Global&




@ GLOBAL
ENABLEMENT

Driving Growth with
a Localised Shopper
Experience




Customisable Local Messaging e

ENABLEMENT

Set per market

A localised banner to

convey key messages

for each destination
WESHIP TO AUSTRALIA

Welcome! e LA 7
Goicamonbe . Reduce bounce
. :hf)p in your local currency : ‘, ; ‘ ,.k rdtes qnd improve
o Enjoy free shipping for all orders above , ' s >

AJS24500 = Ty buyer confidence
o Payimport duties and taxes at checkout R} - S —_—— °

for a guaranteed price ) . "‘-_ : ‘ | by Welcoml ng

— international

shopperswitha

localised message

CONTINUE TO SHOP

CHANGE YOUR SHIPPING COUNTRY

Global&




Localised Pricing for a Natural ®>

Connection with Customers

Pricing is set per market,
displayed in local currency

and rounded per market @ sincaPORE C
conventions

NORWAY

':'l%

= Dynamic pricing is easily tailored
to business objectives and local
market standards. Drives
conversion while maintaining unit
economics and profitabillity.

>100

currencies

= Fixed pricing ensures alignment SR Gl s [
with local vendors. 55 85,00
= Mixed pricing to combine dynamic

and fixed approaches. e _
@ Shoppers convert >20% more with

a localised pricing strategy

Global©




Seamless Checkout Experience

Shoppers can check out
In their native language

Espaniol

du sl
d PI(EE)
Ceétina
Dansk
Deutsch

EAANviIkG

CAREL

RESUMEN DEL PEDIDO CANTIDAD PRECIO

Suomi
Frangais
nMay
Italiono

4 8%=
Norsk
Polska
Portugués
8l Pycoxmi
Hrvatski
slovensky
Svenskao
vy
Tlrkge

M |

>30

Languages

DIRECCION DE FACTURACION ENVIO

@

GLOBAL
ENABLEMENT

Address
Autocomplete

THE KOOPLES

Pays”

Canada v

Adresse 1°

K

¥ 32 Forest Manor Road, North York, ON,
‘ Canada

v 32 Trolley Crescent, Toronto, ON, Canada
} ¥ 32 Avenue Northeast, Calgary, AB, Canada

" 32 Regan Road, Brampton, ON, Canada

Global©




Guaranteed Final Cost of Purchase

Align tax and duty strategy per market, based on
best practices, to meet in-market expectations

Tax and duty Duty inclusive pricing,
inclusive pricing provincial sales tax at checkout
\
= f; UK ‘4-' CANADA
BILLING SUMMARY 41> BILLING SUMMARY
ltems total £ 185.00 Items total CAS 795.00
Shipping £0.00 nipping CAS$ 0.00

The total amount you pay includes all applicable

customs duties & taxes. We guarantee no
additional charges on delivery.

Taxes CAS 103.35
TOTAL FOR YOUR ORDER £ 185.00 | |

TOTAL FOR YOUR ORDER CAS 898.35

The total amount you pay includes all applicable

customs duties & taxes. We guarantee no
additional charges on delivery.

Adjusting tax and duty strategies to meet shopper
expectations significantly boosts conversion and
confidence with optimal profitability

@

GLOBAL
ENABLEMENT

Tax and duty calculated at
checkout with option to prepay

N
@l THAILAND
i

DUTIES & TAXES

®  Prepay B 9718.13 for duties, taxes and fees now to guarantee no additional charges on delivery.

' | wall pay all applicable duties, taxes and fees on delvery,

BILLING SUMMARY
Items total B 23200.00
Shipping B 0.00

Duties, taxes & fees B 9718.13

The total amount you pay includes all applicable
customs duties & taxes. We guarantee no
additional charges on delivery.

Global©




Local and Alternative Payment Methods ®

ENABLEMENT

Fully responsive checkout with an easier and faster payment process

‘i' MEXICO o SWITZERLAND :.: S.KOREA

VISA@) |  PayPal ‘tpayl visa @0 PayPal

>150

Payment
Methods

[05¢] SPEL (GPey @ rwint

®pay |&Pay

visa @) ‘s visa @D = () visa @D =z 035

4" 0/ of customersin 5 4{)/ of customersin 370/ of customersin South
O Mexico choose to pay O switzerland choose to O Korea choose to pay
with local and pay with local and with local and
alternative methods alternative methods alternative methods

Lire L—- I-\_-L |II?-'..I_-.| ':T;Ili _I-_'\- |'_';||':l :I'_-: G IObal 6




Alternative Payment Method Trends
% Orders with Alternative Payment Methods, 2023 — 2024*

> 58%
0,
58% 0 539

57% 57%
Europe 56% Klarna ’ | SOFO
~—— 55% Smoooth paymen:s « Pay

Przé/ewy

45%

kakao
43% 42%
499% 5 : E Bancontact
41% 41% 41% i — Gra’oPay C —
40% () 0 43% . Mister Cash
40%
41%
[0)
NOﬂh /; 36% 36% 386 39% 40% 1OO+ th
America _,, A Others
36%
35%
34%
Middle East**
31%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2023 2023 2023 2023 2024 2024 2024 2024

Alternative payment methods are dominant in Europe

Adoption in other regions is steadily increasing towards 50%




Maximising Payment Acceptance Rates ons:

EEEEEEEEEE

Al Fraud Management

>95%

Payment approval
rates with Global-e

Rerouting [ Fallback «_
Smart Routing
Local Acquiring

Alternative Payment Methods

Global©




Shipping and Returns o

ENABLEMENT

Adjust your proposition to the common alternatives and
prices in each market for higher checkout conversion

Pre-paid
and local
returns

é_[a/ﬂ MARKS & SPENCER

\ A
\..“.l.‘is},!f 1y k ré'
WM
275\ )y

Global©

Order Summary QUANTITY PRICE TOTAI

["1
i
1
'-_l

RETURN YOUR ORDER
BOU My vty L products Mittes 30 Sy of

a ra

Billing Address Delivery Address

Shipping Method

Free Tracked Post 4 to 5 business days

£ 10.99 Standard Courier Up to 4 business day(s)

£ 22.00 Express Courier (Air) Up to 3 business day(s)
' |

Multiple shipping options Simple and easy,
at competitive rates multilingualreturns portal
] |

Clobal&




Multilingual International ®>.

Customer Service Portal
Reducing Customer Service Team workload and increasing customer satisfaction

A fully branded, user-friendly customer service dashboard allowing customers
to easily access information regarding their orders, open a chat or a CS ticket

Change Language  English LIS

Where's my order? O

Per country-trained Al
B = = chatbot, backed by
Global-esCSteam, to

Delivery & Shipping Returns & Refunds Order Issues
solve post-purchase
@ “||HH|M|| @? queries within minutes
Payments & Prices Product & Stock Account & Website 60% of tickets solved
by Chatbot
Popular Questions
() towntretuman
) wme Orgier ?
D Do wou b iy ST
D Hr I co

Global&




@ GLOBAL
ENABLEMENT

Operational
Simplicity and
Cost Management




Avoid High CapEx Investment and ®>

enjoy Faster Time-to-Market

‘Out-of-the-box’ expert capabilities and flexibility by market

>20 carrier integrations Best in class integrated tools
% For optimal service levels @ and services to remove
(outbound and inbound) as Qé/ trading risk (fraud, hedge)

well as reduced costs Across >100 currencies and markets

Global&

D T—— | 5 in-house built services
FIODMLETIW 10CH {jé} to support no code flexible
PSP Iintegrations trading by market

- Serving >150 payment methods . S o
at the Ei hest Euicess rate Pricing coefficients, classification,
J D&T calculator, flat rate

management, local restrictions

—
O

Global&




Cut Operational Costs Through Fiscal and
Operational Optimisation, While Eliminating Friction

@

GLOEBAL
ENABLEMENT

’Il
&
Trade compliance and

D&T management

= Expert tax and trade compliance
department supported by Al
models to classify goods
correctly

= Full support for trade
agreements

= Taxregistration and local filing

* Proper D&T documentation to
minimise duty and tax burden

= D&T exception management

Savings on overall D&T
charges, management and
compliance costs

>1% of your sales revenue

@

Advanced outbound Global Duty

and inbound logistics Drawback Program

= Enjoy reduced rates across = Guaranteed Duty & Tax refunds for all
multiple shipping services international returns:

s«  Avoid carrier and custom = Recover D&T in full on returns from
claims handling anywhere in the world

= Avoid re-import taxes and/or = Seamless and hassle-free D&T refunds

duties utilising Global-e

_ = |Immediate refunds: paid to customer
Returned Goods Relief (RGR)

as soon as refund is issued

m 5 ' , ,
Cost-effective returns process = |ncreased customer satisfaction and

= Direct Injection logistics service trust: ensure your customers get a full

and consolidated returns refund for any D&T paid at checkout
Savings on overall shipping Global duty drawback plan increases
spend as well as carrier customer satisfaction, simplifies
management overhead operations and can generate savings of
>5% on your direct shipping costs >1.5% of your sales revenue

as well as minimising escalations
management overhead

Fraud and payments
management

= Unique fraud prevention
solution with minimal
decline rates

= Local acquiring to increase
acceptance with built-in
reroute mechanism

= Exception handling and
chargeback management

Eliminating international
payments fraud risk and
management costs

>0.4% of your sales revenue

Global&




Hassle-free Ongoing Adjustments

to Changes in Regulations

Keep your international e-commerce store compliant
and up-to-date with regulations in every market

A sample of tax and duty updates 2024

NOVEMBER 2024 OCTOBER 2024
. . e : .—

Pre-Validation ‘v’ VAT ) . Customs Fee Import Fees @
Duty Fees update - . update update

MEXICO THAILAND SAUDI ARABIA AUSTRALIA
JULY 2024

| .. - |
Import Fess @ | Revision of VAT ) | New Custom ’
Update i De Minimis - i Fees
NEW ZEALAND ! THAILAND ! PHILIPPINES

JUNE 2024 APRIL 2024 MARCH 2024
VAT ° VAT < Restrictions 0
Update Update Update

VIETNAM ECUADOR SWITZERLAND
JANUARY 2024
VAT 0 . VAT - . Import Fees b . LVG ﬂ%
Update SWITZERLAND | Update LUXEMBOURG Update OMAN Update NORWAY Globale




Tailoring Your @

INTELLIGENCE

Offe ri n g fo r O pt i m a I Country 7 sgles AOV  T&D Final unit Margin before Country

subsidy coefficient coefficient
® iy W 5 —
CVR and Profitability = = ws @ » 0w
— States
s} P Australia 9% £71 HF -£3 -4.4% 1.3%

Leverdging dCltCl mOdels, Al Ond I I I{:;?;T;H::Gf) 4.4% £65 HF -£13 -19.3% 16.3%
peer analysis, across >1000 jJ Fronce 44% €35 HF -9 -26.8% 23.8%
brands, to create a tailored

j+) Canada 4% £74 PF  -£12 -15.7% 12.6%
market-by-market proposition
“ + g v Outbound shipping v Inbound shipping (returns)
to optimise your trading:
sHIPPING TYPE PER COLUNTRIES SHIPRING TYPE PER COUNTRIES
B Pr| ce Coe{-ﬁ clrents PriorityPost CETCOUNTRIES 13 countries of 15 G e
Express SELGUVINIES R coaninesored PricrityPost SET COUNTRIES W colntries of 16
ExpressPius ET COUNTRIES  3countriesof 16
. S h i p p i n g p ro p O S i.t i O n TrackedPestToPickuplocation SET COUNTRIES 1 countries of 1 RETUROREER
Choose return offer Best Practice

FREE SHIPPING

" Return proposition

Offer free shipping RETURMN RATE

Thrashoid for free shipping Beost Practice - (1) LEARN MORE Return rale per country joptional]

GClobal&




Proven Record of Success

Use cases




Global&

s

Source: Google Analytics
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Within only five months of launching its enhanced global

online offering with Global-e, the jewelry brand saw
impressive growth:

290%vov 263 %vov

increase in international rise in international

orders online revenue
\_ J
Significant growth across key markets within the
first year from launch
% CANADA GERMANY AUSTRALIA

Orders +110% +]70% +393% +187%
Revenues +114°%, +154% +364% +159%

“Global-e’s deep understanding of cross-border e-commerce and
vast expertise have proven to be invaluable. From helping us scale
early on when we launched with them 4 years ago, to consistently
supporting our growth throughout the years, Global-e has played
an integral role in the successful international online expansion of
our brand.”

David Benayoun,
Co-founder and CEO



Global&

TARA JARMON

PARIS

Within only 3 months since partnering
with Global-e

Significant e-commerce growth across non-EU markets

+57% YoY +73% YoY

increase in no. of orders increase in D2C revenues

Impressive YoY growth across key markets

7 O <& 0O

Switzerland Spain Ireland
Increase in

online orders +37% +26% +25%

The USA has become one

of our top 3 markets

“Within a short time, our global e-commerce sales have grown
significantly and become a key revenue stream for our brand.
We've seen considerable increases in our existing markets, notably
the United States, and we've also been able to penetrate new ones
like Canada and Australia. We couldn’t be happier with the results.”

Anne-Laure Chauveau, E-store & CRM manager, Tara Jarmon



Global&

Within only three months of partnering with Global-e

'l 4 9 9/ iIncrease in international
OYOY conversionrates

.
-

Significant growth across key markets

= N A -
A oo
//,.7 .

;ij’_/'_ | — 74 ‘\V

e USA UK Germany Belgium
Orders +170% +149% +85% +78%
evenies +112%  +130%  +51%  +100%

“The uplift we're seeing in our international e-commerce business since
partnering with Global-e has been remarkable. Their advanced
technology, extensive experience and dedicated support enabled us to
achieve tangible results within just a few months. The substantial
increase in our key international markets, as well as many other markets
across the world, has helped us turn global online sales into a major
revenue stream, now comprising over half of our total e-commerce
revenues. We couldn’t be more impressed with the results.”

Julie Allanet,
Head of E-commerce and Customer Experience, Fusalp

Source: Google Analytics November 15, 2023 pry 31, 2024, vs.
November 15, 2022 - January-31, 2023




Navigating the Evolving
Tariff Landscape




Last update: March 4, 2025 Global©&




@ CHINA @ HONG KONG

The change to the de minimis threshold for goods
shipped to the USA with a Country of Origin
(COO) China/Hong Kong has been suspended.

For now:

Orders containing products with
COO China/Hong Kong below
US$800 will not incur duties

All products with COO China/ Hong Kong,
above the US$800 de-minimis sold to the USA
and regardless of where they are shipped from:

= February 4t%,2025: A 10% duty will be levied in

addition to the relevant current duties

= March 4% ,2025: An Additional 10% duty will be

levied, in addition to the relevant current duties

= Products exceeding the US$800 de-minimis

require formal clearance, attracting
a Merchandise Processing Fee (MPF) charged
by U.S. customs

Global&




(+) canaba (¢ MExico

All products with COO Canada/
Mexico, above the US$800 de-minimis,
sold to the USA and regardless of
where they are shipped from:

= A 25% duty will be levied in addition | "
to the relevant current duties L | =

= Products exceeding the US$800 de-
minimis require formal clearance,
attracting a Merchandise Processing
Fee (MPF) charged by U.S. customs

i \
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iy e L e T '
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Last update: March 13, 2025 Global©&




Products with a COO of the USA imported March 4th ,2025:

intO Canada and rega rdless Of Where they = A 25% surtax will be IeVied, in addition to
are shipped froms the relevant current duties. The Surtax
applies regardless of the shipment value.

= Shipments that are currently eligible for de
minimis treatment will continue to be
exempt from general duties and taxes BUT
will not be exempt from the 25% Surtax.

Global&




More to come...

Forbes
Trump Says He May Give A ‘Lot’ Of Tariff Breaks: Here's

What To Know About ‘Liberation Day’ As Reciprocal Tariffs
Loom

Story by Derek Saul, Forbes Staff « 2d = (3 4 min read

yahooffinance

Live: Trump slaps 25% tariffs on auto imports,
warns EU and Canada will face 'far larger' levies if

they ally

Updated March 27

Global&




How does Global© help merchants stay ahead of
the changes and ensure a seamless experience

for their customers?

Provides end customers with a Fully managed logistics and
guaranteed final cost of purchase customs clearance
Global-e updates its duties and tax Working with our extensive carrier
calculator in real time to collect and network to ensure efficient operations
remit the correct amounts in line with all in accordance with the new duty
changes regime

Expert advice on pricing strategy Real-time updates and
Helping merchants adjust their pricing hands-on support

and duty proposition based on best Keeping merchants informed and
practices to remain compliant while aligned with the ongoing changes

staying competitive
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What Global-e’s clients are saying:

| can't believe how agile Global-e and the behind the scenes teams have been As a merchant on the receiving end, | must say |'ve
with the duty/logistics/customs changes that you as a provider have had to been extremely impressed on the proactiveness
update in under 48hrs. No wonder you are the market leader! Thanks for and clarity of Global-e to help us navigate this
everything extremely complex issue. Well done!

The team at Global-e, have been phenomenal with the recent changes in tc v I'm not sure what we'd do without Global-e right now.
to the US. Please pass on my feedback to the team!

Honestly, | was panicking, however the team reassured me everything would be

ok, and in hours we had all our pricing updated to handle duties and taxes with
our products being COO. Thank-you for keeping up with such a fast

Global-e's solution and team is worth it's weight in gold. Experts! changing environment!
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Thank you.

Any questions?
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