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▪ Achieving International Growth: The Challenges

▪ Maximising Global Growth: Global-e9s Global E-

commerce Platform

▪ Navigating the Evolving Tariff Landscape

▪ Q&A



Le partenaire privilégié des plus belles marques

Source: Company data, as of November 2024

EN 
QUELQUES CHIFFRES

>1,400 
Clients dans le 
monde

>$6.4B
Volume d'affaires en 
2025

>1,000
Employés 
30 bureaux

GLBE
Coté au Nasdaq 
depuis 2021

Source: Company data, as of March 2025



The D2C Global 
E-commerce 
Opportunity



Global e-commerce is massive and growing;
Steadily gaining traction out of total retail sales

GLOBAL RETAIL E-COMMERCE GROWTH E-COMMERCE’S GROWTH RATE EXCEEDS 
THE TOTAL RETAIL RATE

Source: eMarketer, Worldwide Ecommerce Forecast 2024, Feb 2024 Source: eMarketer, Worldwide Ecommerce Forecast 2023, July 2024



Source: eMarketer, 2020

✓ Higher margins (retail pricing based)

✓ Direct relationship with shoppers

✓ Full control over global pricing and discounts

✓ Full assortment 

✓ Coherent brand identity controlled worldwide

Global D2C holds significant benefits 
to merchants over alternative channels

Shift of merchants and shoppers towards D2C



Global cross-border B2C e-commerce market is growing rapidly

The global B2C cross-border e-
commerce market is expected to 
reach a value of 7.9 trillion U.S. 
dollars by 2030

Source: Statista, January 2023



Strong willingness of consumers to buy cross-border

High rates of cross-border 
shoppers around the globe, 
present a massive growth 
opportunity worldwide

Source: eMarketer, Oct. 2023

https://content-na2.emarketer.com/global-ecommerce-forecast-2022


Achieving 
International Growth: 
The Challenges



Source: Global-e, The Cross-border Ecommerce Consumer Survey Report

50%

42%

28%
26% 25%

22% 21%
17%

Shipping is too expensive Lengthy or costly delivery

time

I don't trust the website's

authenticity

Return policy is not clear No final cost (including

taxes and duties) listed at

checkout

Not able to view prices or

pay in my currency

It does not offer my

preferred payment option

The checkout process is

hard to follow

% of respondents who would not place an order because of one or more of these factors 

Main friction points that prevent shoppers across the world 
from buying cross-border



Language Currency Payments Shipping Duties / Taxes

   

   

   

 

   

   

   

   

   

   

 

   

   

   

   

   

   

 

   

   

   

 
   

   

   

    

   

      
   

   

  

  

   

   

 

   

   

   

 

   

   

One Size 
Does Not 

Fit All

Global D2C is Made Up of Multiple Different Local Markets



Single integration for better 
Global e-commerce

Fulfillment and Returns

Best Practices and Know-how

Demand generation

Trade compliance

Fraud Management

Currency and hedging

platform

Duty and tax management 

Payment Providers

We simplify Global e-commerce for merchants
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Maximising Global 
Growth: Global-e’s 
Global E-commerce 
Platform



GLOBAL 
DEMAND

GLOBAL 
INTELLIGENCE

GLOBAL 
ENABLEMENT

8Out-of-the-box9 
localisation 
capabilities to 
increase 
conversion rates

1
Operational 
efficiency and 
cost savings

2
Unique data 
models and local 
market know-how

3
Tailored 
optimisation to 
increase sales 
and profitability

4
Unique solution 
to drive traffic and 
brand awareness 
worldwide

5
Expert agency 
services for tailored 
market expansion

6

Drive Growth Eliminate Risk Reduce Costs & Overhead

Enabling merchants to transact with shoppers in over 200 destinations 
worldwide in a smart and localised manner

Simplifying global e-commerce: the Global-e platform
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43% 42%
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40% 41%

43%
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2023 2023 2023 2023 2024 2024 2024 2024

Alternative Payment Method Trends

Alternative payment methods are dominant in Europe

Adoption in other regions is steadily increasing towards 50%

Europe

APAC

North 
America

Middle East**

100+ others

*GLBE Checkout 

% Orders with Alternative Payment Methods, 2023 – 2024*

**ApplePay available in all ME markets Q4 2023















VAT 
Update

JANUARY 2024

VAT 
Update

Import Fees 
Update

LVG 
Update

SWITZERLAND LUXEMBOURG OMAN NORWAY

Restrictions 
Update

MARCH 2024

SWITZERLAND 

VAT 
Update

APRIL 2024

ECUADOR  

VAT 
Update

JUNE 2024

VIETNAM   

Import Fess 
Update

JULY 2024

NEW ZEALAND

Revision of VAT 
De Minimis

THAILAND PHILIPPINES 

New Custom 
Fees

A sample of tax and duty updates 2024 

G L O B A L  
E N A B L E M E N T

Pre-Validation 
Duty Fees 

NOVEMBER 2024

MEXICO  

VAT 
update

OCTOBER 2024

Customs Fee 
update

THAILAND AUSTRALIA

Import Fees 
update

SAUDI ARABIA 

Keep your international e-commerce store compliant 
and up-to-date with regulations in every market

Hassle-free Ongoing Adjustments 
to Changes in Regulations





Proven Record of Success

Use cases



<Global-e’s deep understanding of cross-border e-commerce and 
vast expertise have proven to be invaluable. From helping us scale 
early on when we launched with them 4 years ago, to consistently 
supporting our growth throughout the years, Global-e has played 
an integral role in the successful international online expansion of 
our brand.=

David Benayoun, 
Co-founder and CEO

Source: Google Analytics

Orders

Revenues

UK

+170%

+154%

CANADA

+110%

+114%

Significant growth across key markets within the 
first year from launch

GERMANY

+393%

+364%

AUSTRALIA

+187%

+159%

Within only five months of launching its enhanced global 
online offering with Global-e, the jewelry brand saw 
impressive growth:

CASE STUDY 290%YoY
increase in international 
orders

263%YoY
rise in international 
online revenue







Navigating the Evolving 
Tariff Landscape



LATEST UPDATES

Last update: March 4, 2025



The change to the de minimis threshold for goods 

shipped to the USA with a Country of Origin 
(COO) China/Hong Kong has been suspended.

CHINA HONG KONG

For now:

Orders containing products with 
COO China/Hong Kong below 

US$800 will not incur duties

All products with COO China/ Hong Kong, 

above the US$800 de-minimis sold to the USA 
and regardless of where they are shipped from:

▪ February 4th ,2025: A 10% duty will be levied in 

addition to the relevant current duties

▪ March 4th ,2025: An Additional 10% duty will be 

levied, in addition to the relevant current duties

▪ Products exceeding the US$800 de-minimis 
require formal clearance, attracting

a Merchandise Processing Fee (MPF) charged 

by U.S. customs  



CANADA MEXICO

All products with COO Canada/ 

Mexico, above the US$800 de-minimis, 
sold to the USA and regardless of 

where they are shipped from:

▪ A 25% duty will be levied in addition 

to the relevant current duties

▪ Products exceeding the US$800 de-

minimis require formal clearance, 

attracting a Merchandise Processing 

Fee (MPF) charged by U.S. customs  



LATEST UPDATES

Last update: March 13, 2025



USA

Products with a COO of the USA imported 

into Canada and regardless of where they 
are shipped from:

▪ A 25% surtax will be levied, in addition to 

the relevant current duties. The Surtax 
applies regardless of the shipment value.

▪ Shipments that are currently eligible for de 

minimis treatment will continue to be 
exempt from general duties and taxes BUT 

will not be exempt from the 25% Surtax.

March 4th ,2025: 



More to come…

Updated March 27



How does                help merchants stay ahead of 
the changes and ensure a seamless experience 
for their customers?

Provides end customers with a 
guaranteed final cost of purchase
Global-e updates its duties and tax 
calculator in real time to collect and 
remit the correct amounts in line with all 
changes

Expert advice on pricing strategy
Helping merchants adjust their pricing 
and duty proposition based on best 
practices to remain compliant while 
staying competitive 

Fully managed logistics and 
customs clearance 
Working with our extensive carrier 
network to ensure efficient operations 
in accordance with the new duty 
regime

Real-time updates and 
hands-on support
Keeping merchants informed and 
aligned with the ongoing changes



What Global-e’s clients are saying: 



Thank you.
Any questions?

Arnaud Vancon
Partnership Manager
Global-e
arnaud.vancon@global-e.com


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5: Global e-commerce is massive and growing; Steadily gaining traction out of total retail sales
	Slide 6: Shift of merchants and shoppers towards D2C
	Slide 7: Global cross-border B2C e-commerce market is growing rapidly
	Slide 8: Strong willingness of consumers to buy cross-border
	Slide 9
	Slide 10: Main friction points that prevent shoppers across the world from buying cross-border
	Slide 11: Global D2C is Made Up of Multiple Different Local Markets
	Slide 12: We simplify Global e-commerce for merchants
	Slide 13
	Slide 14: Simplifying global e-commerce: the Global-e platform
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: Alternative Payment Method Trends
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45

